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Introduction 

The rapid developments in communication and information technologies have given 
birth to innovative new media. These new media of communication and information 
were only made possible due to the processes of: 



a.) the digitization, which offers new possibilities and perspectives because of 
the compression of data and the ability of repair of errors, which lead a 
better and effective way of transmission and 

b.) the convergence of telecommunications, computers and broadcasting. 

The emergence of the above mentioned new media has given a major impetus to the 
practice of journalism. Due to the rise of networks, the linkage between distant and 
dislocated places is made feasible and opens up and broadens the viewpoint of a 
new mode of communication. The “network of all networks”, namely the Internet, 
has stimulated an intense discussion about the expanding role of the Internet in the 
media landscape. The revolutionary features of the Internet and the innovative 
possibilities that it offers, have generated enthusiastic and impulsive hopes and 
expectations, as well as skeptical and pessimistic views.  

In this chapter, we aim to examine the core developments in the journalistic field 
under the light of new technologies and particularly the Internet. As it will become 
apparent, the Internet incorporates all current forms of media, such as text, images, 
audio, photographs and videos and uplifts them in a new digital and multimedia 
environment, enhancing this way the forms and the practices of journalism.  

 

The shift into the Digital Era 

Purpose 1: To understand the characteristics and features of the emerging media 
environment under the light of new media 

It becomes clear that the media landscape is changing due to the emergence of the 
Internet and journalism cannot remain unaffected. The dynamics of the new 
information and communication technologies reserve significant and fundamental 
changes for the journalistic practice, which are located into four levels: a.) 
Communicative, b.) Organizational, c.) Working and d.) Institutional.  

Internet has the following characteristics, which distinguish it from the other media: 

a.) Disposal and diffusion of information to a global range, regardless of the 
geographical location of the production of information. 

b.) Immediacy of transmission of information, as a result of the shortening of 
the news production cycle and of the blurring of boundaries between the 
production, distribution and reception levels at relatively low costs. 

c.) Radical speed of transmission and publicity, which defines the revolutionary 
character of the Internet. 

d.) Interactivity, the dominant structural feature of the Internet, which allows 
multiple communication, namely, from point to point, from point to 
multipoint and from multipoint to multipoint.  

e.) Integration of text, sound, image, video, namely multimedia. 

f.) Hypertext, which indicates the surpass of the classic text as a static notion 
and the trend towards a dynamic, changing and in time and space unfolding 
text. 



Key features of the Internet: Global range, speed and immediacy of transmission, 
interactivity, multimedia features and hypertext applications.  

 

Interactivity and New Forms of Communication 

Purpose 2: To be able to understand the concept and the qualities of interactivity 

The most radical characteristic of the Internet which defines its revolutionary 
character and its dynamics is interactivity. Interactivity is specifically the quality of 
the Internet which gives to online users the possibility of ‘active’ information that 
enables them to become an information sender to third parties and at the same time 
the user can initiate him/herself the necessary online searching for acquiring 
information on selected sites. Moreover, interactivity enables the horizontal 
communication above the vertical communication from point to point (one to one), 
to point to multi-point (one to many) and from multi-point to multi-point (many to 
many).  

 

 

Graph 1: Vertical and horizontal communication on the Internet 

Interactivity is changing the relationship between journalists and their audience. The 
audience is not only empowered through interactivity, but becomes also (at least 
technologically and not culturally or linguistically) global. It is true that interactivity is 
the element that alters the flow of information and communication. The Internet has 
a heavy impact on the definition of mass media themselves, alienating the mass 
character of the media so far and incorporating the crucial element of constant 
feedback in the communication and the information process.    

Interactivity offers also the opportunity for personalized, customized information. 
Negroponte as the MIT Media Lab founder mentioned first in 1995 the personal 
newspaper “Daily Me”, that would be tailor-made according to the needs and the 
preferences of the users. Customised news products can be ‘pull’ content (the online 
archive is the most common example), ‘push’ content (subscriber news pushed to 
individual computers, which was very popular a few years ago, but is in decline at 
the moment) and ‘custom content’.  

 

 



Customised news products: 
‘pull’ content: the online archive is the most common example 
‘push’ content: subscriber news pushed to individual computers 
‘custom content’: hybrid between push and pull content 

 

Custom content could be described as a hybrid between push and pull used by news 
sites like CNN as well as search engines such as Yahoo, and gives the user an option 
to create his or her own homepage at the search- or newssite, consisting of pre-
selected news topics and services such as horoscopes, stock quotes, weather 
information and so on. Such services - called ‘custom news’ as for example “my.cnn” 
- allow the reader to login at any time to a certain Web page and watch their picked 
choices of daily news. Over the last years, most of the media that maintain their 
website have enriched their content with interactive as well as customized 
possibilities to their users, as it can be seen from the following both Turkish as well 
as international examples (see the red marked items in images 1-6). 

 

Image 1: Personalized content at CNN’s newssite (USA) [available at http://edition.cnn.com, last 
accessed 10/5/2010]  

 

 

 

http://edition.cnn.com/


 

 

Image 2: Personalized options and interactive tools at “The New York Times” newspaper’s website 

(USA) [available at http://www.nytimes.com, last accessed 10/5/2010]  

 

 

Image 3: “Hürriyet”’s interactive & personalized features [available at http://www.hurriyet.com.tr, 

last accessed 10/5/2010]  

 

 

http://www.nytimes.com/
http://www.hurriyet.com.tr/


With the use of hypertexts and links the journalist as well as the user can provide 
information about information, projecting in a way ‘beyond information’. Hypertext 
and hyperlinks offer the possibility to supply original news content with e.g. 
hyperlinks to original documents such as official reports and documents, press 
releases and various extra references, as well as links to other sites or archives. With 
the mountainous increase of information globally, the necessity of offering 
information about information has become a crucial asset to the journalist’s skills 
and tasks.  

Online news include also multimedia, meaning the convergence of traditional media 
formats, such as image, video, text, sound - in one story told online. Although this 
technology is not quite new, what is important is that it adds up to the tools that a 
journalist has available to order to give different ways of telling the story. At the 
same time, the user’s news experience is enhanced and enriched, as he/she are 
being offered different angles of a story.    

 

 

News Values, News Agenda and News Dissemination through the Lens of New 
Communication Technologies-The Tools of and for the Modern Reporter  
Purpose 3: To understand the contemporary tools of the modern reporter 

Journalists are used in using various technical tools to acquire data and information 
from their sources in order to be able to tell their stories. However, today’s advances 
in media technology are moving their tools many steps further, in both news 
gathering and sources acquisition as well as in news production and in news 
dissemination. The new tools that (new – and not only) journalists have in their 
disposal can fit under the title CARR, namely Computer-Assisted Reporting and 
Research. 

When it comes to websites news, the interactive element becomes of essential 
importance. It is closely related to the journalistic work, as it offers great speed of 
news circulation and fast editorial process, but we should also bear in mind that it 
mainly has the potential to make the reader/user part of the news experience and 
the journalistic work. This can be done through a number of ways: through direct or 
indirect e-mail exchange between the journalist and the user, through a bulletin 
board system available on the newssite, through commentary posts below an article, 
through chat or forum possibilities. More recently, this experience has been largely 
enhanced by the actual involvement of the user into the journalistic output. More 
and more newssites offer to their users the opportunity to become ‘journalists’ 
themselves by offering original journalistic or editorial input, as well as by allowing 
them to add material to the work of the journalism staff.  

The user as part of the news experience and the journalistic work through: 
-direct or indirect e-mail exchange between the journalist and the user 
-bulletin boards  
-commentary posts  
-chat or forum possibilities 
-added material to the work of the journalism staff 



Moreover, Internet alters the traditional news production cycle. In the traditional 
mass media, there is an indissoluble relation between the temporal dimension of 
news and the news production cycle. Exclusive and breaking news take the first place 
on the news hierarchy and are distinguished due to their publication or broadcasting 
immediacy. Facts are more likely to become news if they overlap or synchronize with 
the news production cycle. Traditional media have specific news cycles: newspapers 
are daily, morning or evening. Radio and television have certain time zones, some 
with greater and some with poorer ratings (although they have a precedence over 
newspapers, because they can interrupt the radio or television program, in order to 
announce exclusively or breaking, news). Currently, Internet, firstly, shortens the 
traditional news production cycle and alters its sequence and, secondly, accelerates 
the journalistic procedure and practice by introducing the 24-hour news production 
cycle. News can be made available and renewed at minimum time and cost and a 24-
7 basis, but at global reach. 

Tight editorial deadlines can lead to time constraints for journalists who don’t often 
have the time to cross-checked their sources and the information they get. As a 
result, they often rely solely on information they find online, risking their work 
quality and their readers’ trust. It is important that even when we talk about 
Computer-Assisted Research and Reporting, the most important element in the 
phrase is reporting as well as research. As computers cannot replace the actual 
instinct and the qualities of a reporter, the heart of the journalistic job will never 
stop at the computer screen.  

Tight editorial deadlines can lead to time constraints for journalists who don’t 
often have the time to cross-checked their sources and the information they get. 
As computers cannot replace the actual instinct and the qualities of a reporter, the 
heart of the journalistic job will never stop at the computer screen. 

A solid and worked-through news story always needs to go beyond the PC desktop 
and be backed up by gathered information and time-honoured journalistic 
competences: talking to sources and building trust, interviewing experts as well as 
challenging them, studying and questioning documents. However, it is worth going 
through four clusters of criteria that journalists should bear in mind when they visit 
web sources, in order to check the validity of the information they acquire online 
(see graph 2).   



 

Graph 2: Journalistic criteria for dealing with online sources and information  

 

Journalistic Practices Revisited: Getting the Story with the Use of New Social Media 
Purpose 4: To realize the incorporation of social media into journalistic practices 

Modern journalists need to master a range of new technical skills, such as new ways 
of gathering information, mining online databases, communicating via social 
networks, searching the Internet and using emails and chat programs for 
collaboration and interviews. Reporters carry more than a pen, a notepad and a 
digital recorder. They are using laptop computers, netbooks, iphones and 
blackberries in order to check their facebook accounts, share photos on flickr or post 
new comments on twitter (see also graph 3).  

 

Graph 3: Main social media and social networks platforms 



Social media are becoming extremely important for journalists in order for them to 
acquire information and dig deeper into sources, as well as to update their audience 
instantly with recent posts. The growing importance of the social media and their 
consequent importance become evident in the following social media counter which 
follows the updates in the online world (see image 7).  

Social media are becoming extremely important for journalists in order for them to 
acquire information and dig deeper into sources, as well as to update their 
audience instantly with recent posts. 

 

Image 4: The current social media counter shows the trend of the growing social media posts and 
entries  [available at http://www.personalizemedia.com/garys-social-media-count, last accessed 
31/4/2010]  

Below we can see some of the most recent examples of online resources and tools as 
well as networks for journalists who incorporate the new technologies into their 
daily routines. The Knight Citizen News Network is a self-help portal that guides both 
ordinary citizens and traditional journalists in launching and responsibly operating 
community news and information sites: “It seeks to help build capacity for citizens 
who want to start their own news ventures and to open the doors to citizen 
participation for traditional news organizations seeking to embrace user-generated 
content. Above all it seeks to impart an understanding of the qualities that make for 
responsible and credible journalism. The Network will offer numerous learning 
modules with guidance on how to populate citizen news sites with content, how to 
use databases and new technology to jumpstart reporting, and how to train citizen 
journalists.  It will provide a unique database of known citizen media sites, 
searchable by town and other criteria” (http://www.kcnn.org/about/about_kcnn, 
last accessed 31/4/20100. The Knight Citizen News Network is an initiative of J-Lab, 
The Institute for Interactive Journalism, at American University’s School of 
Communication (see image 8).  

http://www.personalizemedia.com/garys-social-media-count
http://www.kcnn.org/about/about_kcnn


 

Image 5: The website of “The Knight Citizen News Network” [available at http://www.kcnn.org, last 
accessed 31/4/2010] 

Moreover, ReportingOn, NowPublic and AllVoices are a few examples of networks 
and resources tools for journalists as well as platforms for citizen journalists (for the 
relevant discussion, see next sections “A New Audience for the New Media?” and 
“Working with the Public for the Public”). 
 

 

Image 6: ReportingOn [available at http://reportingon.com, last accessed 10/5/2010] 

 

http://www.kcnn.org/
http://reportingon.com/


 

Image 7: [available at http://www.nowpublic.com, last accessed 10/5/2010] 

 

 

Image 8: [available at http://www.allvoices.com, last accessed 10/5/2010] 

 

 

 

 

http://www.nowpublic.com/
http://www.allvoices.com/


A New Audience for the New Media? 
Purpose 5: To be able to evaluate the evolvement of a new relationship between 
journalists and the audience   

Network journalism might well change the relation between the journalists and their 
public in a fundamental way that affects the profession as a whole; its major 
characteristics reflect clearly a shifting balance of power between information 
suppliers and users. We can address this changing relationship on three levels: 
technological, social-cultural and professional. 

It is clearly the technological convergence that is the prime factor for the changing 
communications relations we are discussing. Digitalisation and computer networks 
offer the opportunity to combine existing communication modes and media that 
operated separately before, thus creating new distribution channels or information 
'value chains'. As a result new intermediary practices come up, in which journalism is 
just one of many ‘mediators’, whereas at the same time disintermediation - as a 
result of an increasing self-service facilitated by the combination of new 
technologies and active information seeking individuals - becomes possible. This is 
not to say that the end of mediated communication is near, but it only shows that 
due to new technology the exclusive hold of journalists on the gatekeeping function 
to private households comes to an end.  

Network journalism shifts the balance of power between journalists and users, 
whose relationship changes on three levels: technological, social-cultural and 
professional 

At the level of the journalistic profession we see that the shift in the relationship 
between supplier and user to the advantage of the latter, changes the old 
relationship and leads to a new emancipation of the information user. Because of 
trends described above the primacy of political journalism might lose ground and the 
journalists’ activity, as an inevitable intermediary between the citizen and the 
outside world, will assume a more voluntaristic character. Journalism will become a 
profession that provides services not to collectives, but first and foremost to 
individuals, and not only in their capacity as citizens, but also as consumers, 
employees and clients. Of course these trends are going on already, as anyone can 
see who reads newspapers, but it is clear that the new technologies might well 
reinforce these trends. As a reaction to this blurring of distinctions and to the 
increased competition, the profession will need to emphasize its added value. The 
convergence of information supply and the competition of communication 
professions will force journalism - on-line and off-line - to become more transparent, 
responsive and indeed interactive. These all, in our opinion, pose great new 
challenges to an old profession. 

Nevertheless, the situation brings threats as well. Journalism might become, because 
of the increased opportunities for targeting and feedback, more 'market-driven', 
whereas the blurring of editorial and commercial contents and of formulas and 
formats - the rise of ‘infotainment’ (information & entertainment) and ‘edutainment’ 
(education & entertainment) - represent similar risks for public communication.  

 



Working with the Public for the Public  

Online news media have to face the challenge of a changed information environment. 
As we have analyzed earlier, the users as active information seekers and providers 
can move a step forward and deny their role as passive mass audience. Through new 
technologies they have the opportunity to get involved into the news process. Put in 
other words, many individuals within the public addressed by journalism are active as 
information-seekers, some too as information-providers. Users may have access to the 
source material from which news reports published in newspapers, magazines, and 
broadcast on television and radio are generated.  

Many individuals within the public addressed by journalism are active as 
information-seekers as well as information-providers. 

On this basis, it may be argued that journalists need to give greater emphasis to the 
task of orienting readers within a sea of available information than to that of re-
telling the stories. The most valuable contribution a journalist can make in many 
circumstances is to provide a map of the various positions with appropriate signposts 
to relevant material. Users may work different routes through news material, 
according to their own previous knowledge of the topic or their level of interest, 
assembling multiple meanings. The space in online news media to add context and 
explanation is, for all practical purposes, unlimited. Allied to discussion forums, this 
may be seen as redefining news as an open process, rather than as a closed product. 

Richer forms of communication between author and reader are made possible in the 
online environment. The reader can have access to the reporter's original data, can set 
the reporter's conclusions alongside their own or the reporter's own point of 
departure, and can submit their own comments to the authors and to other users. 
These possibilities and practices give added value to news material, but also facilitate 
diverse user experiences and producer-user interchanges. News that is made 
transparent in this manner is sometimes referred to as ‘open-source’, in a conscious 
echo of the terms in which the technologies of the Internet have been developed. 
Some very interesting examples for including users’ journalistic input in traditional 
media can be found on CNN (CNNiReport), The Wall Street Journal (Journal 
Community) and the The Washington Post (Story Lab) (see images 12-14). 



 

Image 9: CNNiReport by “CNN” [available at http://www.ireport.com, last accessed 10/2/2010] 

 

 

Image 10: Journal Community by “The Wall Street Journal” [available at 
http://online.wsj.com/community, last accessed 10/2/2010] 

 

http://www.ireport.com/
http://online.wsj.com/community


 

Image 11: Story Lab by “The Washington Post” [available at 
http://voices.washingtonpost.com/story-lab, last accessed 10/2/2010] 

 

The Future of the Journalism Role and Profession 
Purpose 6: To be aware of the future developments of the journalistic profession  

Whether journalists will be renamed as “content providers”, “broker of written 
speech”, “digital agents”, “information brokers”, “navigators” or something totally 
different, we should take into consideration the profound and still indefinable and 
unshaped transitions of the journalistic profession. 

The journalist of tomorrow is a professional who serves as a node in a complex 
environment between technology and society, between news and analysis, between 
annotation and selection, between orientation and investigation. This complex, 
changing environment cannot be kept outside of journalism anymore - the journalist 
does not work in ‘splendid isolation’ anymore – particularly because of the sheer 
abundance of information and the fact that the public is perfectly capable to access 
news and information for themselves, as well as the fact that institutional players 
(profit, governmental, non-profit, activist) are increasingly geared towards 
addressing their constituencies directly instead of using the newsmedia as a go-
between. 

What network journalism actually is or can be is largely determined by the 
convergence of core competencies of both old and new media professionals and 
should therefore be seen more or less disconnected from a single medium format, 
type or genre. New journalism is not only online journalism. Journalism, as it can be 
seen traditionally or classically, is all about giving a critical account of daily events, of 
gathering, selecting, editing and disseminating public information – of serving as a 
resource for participation in the politics and culture of a democratic society. This 
general notion of journalism can be applied to all media. If one accepts the structural 

http://voices.washingtonpost.com/story-lab


changes and developments in journalism and society as outlined above, one can look 
at the profession with the eye set on defining the competencies of new or ‘network’ 
journalists.  

The journalist does not work in ‘splendid isolation’ anymore – particularly because 
of the sheer abundance of information and the fact that the public is perfectly 
capable to access news and information for themselves, as well as the fact that 
institutional players (profit, governmental, non-profit, activist) are increasingly 
geared towards addressing their constituencies directly instead of using the 
newsmedia as a go-between. 

What we should bear in mind is that due to the interactive features of the new 
technologies, journalists become subjects to greater accountability towards the public. 
Visitors to a site can then make their own judgement about the validity or likely veracity 
of the information. The application of accountability can go further: where the source 
material of a news item – press release, official report, speech in parliament – is 
available on the Web, as it very often is, journalists can provide a link to that material, 
allowing the reader to see how it has been used. Active Internet users are 
accustomed to looking at topics from various sources and viewpoints. On the 
assumption that increasing numbers of users will become ever more proficient in the 
medium, news stories could be presented as versions, allowing readers to see how 
they have been assembled. The construction of news could in this way be made 
transparent, creating more responsibility as well as more challenges for today’s 
journalist. 

 

Summary of purposes 

Purpose 1: To understand the characteristics and features of the emerging media 
environment under the light of new media 

The media landscape is changing due to the emergence of the Internet signaling four 
major changes for the journalistic practice on communicative, organizational, 
working and institutional level. The Internet is distinguished from the other media in 
matters of: 

a.) Disposal and diffusion of information to a global range 
b.) Immediacy of transmission of information, shorter news production cycle 

and blurring of boundaries between the production, distribution and 
reception levels at a low cost. 

c.) Radical speed of transmission and publicit. 
d.) Interactivity that allows multiple communication.  
e.) Integration of text, sound, image, video, namely multimedia. 
f.) Hypertexts and hyperlinks. 

 

 
Purpose 2: To be able to understand the concept and the qualities of interactivity 

Interactivity is the quality of the Internet which gives to online users the possibility of 
‘active’ information that enables them to become an information sender to third 
parties and at the same time the user can initiate him/herself the necessary online 



searching for acquiring information on selected sites. Moreover, interactivity enables 
the horizontal communication above the vertical communication from point to point 
(one to one), to point to multi-point (one to many) and from multi-point to multi-
point (many to many). Interactivity is also changing the relationship between 
journalists and their audience. Moreover, it offers the opportunity for personalized, 
customized information using hypertexts, links and multimedia.  

 

Purpose 3: To understand the contemporary tools of the modern reporter 

The new tools that journalists have in their disposal can fit under the title CARR, 
namely Computer-Assisted Reporting and Research. Journalists can incorporate into 
their work information and communication acquired through direct or indirect e-
mail exchange between the journalist and the user, through a bulletin board system 
available on the newssite, through commentary posts below an article, through chat 
or forum possibilities. This experience has also been largely enhanced by the actual 
involvement of the user into the journalistic output. More and more newssites offer 
to their users the opportunity to become ‘journalists’ themselves by offering original 
journalistic or editorial input, as well as by allowing them to add material to the work 
of the journalism staff. It should be noted that Internet alters the traditional news 
production cycle, which evolves on a 24/7 ongoing basis. Due to these frenzy 
rhythms and the diminishing time for crosschecking, journalists should bear in mind 
the following criteria in order to check the validity of the information they acquire 
online, namely authority, accuracy, objectivity and actuality.   

 

 
Purpose 4: To realize the incorporation of social media into journalistic practices 

Modern journalists need to master a range of new technical skills, such as new ways 
of gathering information, mining online databases, communicating via social 
networks, searching the Internet and using emails and chat programs for 
collaboration and interviews. Reporters carry more than a pen, a notepad and a 
digital recorder. They are using laptop computers, netbooks, iphones and 
blackberries in order to check their facebook accounts, share photos on flickr or post 
new comments on twitter. Social media are becoming extremely important for 
journalists in order for them to acquire information and dig deeper into sources, as 
well as to update their audience instantly with recent posts.  

 

Purpose 5: To be able to evaluate the evolvement of a new relationship between 
journalists and the audience   

Network journalism might well change the relation between the journalists and their 
public in a fundamental way that affects the profession as a whole; its major 
characteristics reflect clearly a shifting balance of power between information 
suppliers and users. This changing relationship can be addressed on three levels: 
technological, social-cultural and professional. At the level of the journalistic 
profession we see that the shift in the relationship between supplier and user to the 



advantage of the latter, changes the old relationship and leads to a new 
emancipation of the information user.  

 

Purpose 6: To be aware of the future developments of the journalistic profession  

The journalist of tomorrow is a professional who serves as a node in a complex 
environment between technology and society, between news and analysis, between 
annotation and selection, between orientation and investigation. The journalist does 
not work in ‘splendid isolation’ anymore – particularly because of the sheer 
abundance of information and the fact that the public is perfectly capable to access 
news and information for themselves, as well as the fact that institutional players 
(profit, governmental, non-profit, activist) are increasingly geared towards 
addressing their constituencies directly instead of using the newsmedia as a go-
between. Due to the interactive features of the new technologies, journalists become 
subjects to greater accountability towards the public.  

 

 

Let’s assess ourselves 

1. Interactivity enables… 

a. The horizontal communication from point to multi-point 
b. The horizontal communication to all possible directions 
c. The vertical communication from multi-point to multi-point 
d. No communication at all 
e. The vertical communication from point to point, to point to multi-point and 

from multi-point to multi-point. 

 

2. Traditional media enhance their websites with… 

a. Customized but not interactive tools 
b. Interactive and personalized tools 
c. Personalized and not customized tools 
d. Interactive but not customized tools 
e. There is no enhancement at all. 

 

3. What is included under the term ‘multimedia’? 

a. Images and photos 
b. Audio, video and text 
c. Links 
d. Images, photos, text, audio & video 
e. Images, photos, text, audio, video & links 

 



4. With which of the following the journalists can communicate with the 
reader/user? 

a. Chat 
b. Forum 
c. Email 
d. Bulletin board 
e. All of the above 

 
5. When are facts more likely to become news according to the newspaper 
production cycle? 

a. Every two hours 
b. Every one hour 
c. Every 12 hours 
d. Every 24 hours 
e. Anytime 

 
6. How often does the Internet news production cycle change? 

a. Every 24 hours 
b. Every 12 hours 
c. Every two hours 
d. Every one hour 
e. Anytime 

 
7. Which are the four criteria for checking information acquired online? 

a. Authority, subjectivity, accuracy and actuality 
b. Objectivity, authority, subjectivity and accuracy  
c. Authority, accuracy, actuality and objectivity 
d. Authority, objectivity, actuality and advocacy 
e. Authority, advocacy, accuracy and actuality 

 

8. Which of the following belong to social platforms? 
a. Youtube 
b. Twitter 
c. MSN chat 
d. None  
e. All of the above 

 

9. Many individuals within the public are active as… 
a. Information-seekers  
b. information-providers 
c. Information-supporters 
d. Not active at all 
e. Information-seekers and information-providers 

 

 



10. With the new technologies… 

a. Journalists are more accountable to the public 
b. Journalists are less accountable to the public 
c. The public is more accountable to journalists 
d. The public is less accountable to journalists 
e. Makes no difference at all 

 

Reading material 

………. 

 

Answers to questions 

1. b If the answer if wrong, please go to section ‘Interactivity and New Forms of 
Communication’ 

2. b If the answer if wrong, please go to section ‘Interactivity and New Forms of 
Communication’ 

3. d If the answer if wrong, please go to section ‘Interactivity and New Forms of 
Communication’ 

4. e If the answer if wrong, please go to section ‘News Values, News Agenda and 
News Dissemination through the Lens of New Communication Technologies-The 
Tools of and for the Modern Reporter’ 

5. d If the answer if wrong, please go to section ‘News Values, News Agenda and 
News Dissemination through the Lens of New Communication Technologies-The 
Tools of and for the Modern Reporter’ 

6. e If the answer if wrong, please go to section ‘News Values, News Agenda and 
News Dissemination through the Lens of New Communication Technologies-The 
Tools of and for the Modern Reporter’ 

7. c If the answer if wrong, please go to section ‘News Values, News Agenda and 
News Dissemination through the Lens of New Communication Technologies-The 
Tools of and for the Modern Reporter’ 

8. c If the answer if wrong, please go to section ‘Journalistic Practices Revisited: 
Getting the Story with the Use of New Social Media’ 

9. e If the answer if wrong, please go to section ‘Working with the Public for the 
Public’ 

10. a If the answer if wrong, please go to section ‘The Future of the Journalism Role 
and Profession’ 
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