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Abstract: The present paper is based on the study of weblogs as online platforms of news professionals who work in 

offline/traditional media. Our study aims to examine the online discourse as it formed and developed in their 

blogs and the ways in which it is differentiated from their published/broadcasted work in offline media. 

How is the popular blog format adopted by journalists affiliated with mainstream media outlets? Can a 

distinction be drawn between the discourse of news professionals who work in the traditional, mainstream 

media and of their discourse as bloggers? And if it is the case, what kinds of genres are there formed online?  

Drawing on normative theory and moving towards a more open and autonomous approach of 

journalism, this discourse analysis examines also if news professionals challenge their professional standard 

values when they are engaged into blogging. Do they follow in their daily working routines long-standing 

journalistic norms and practices? Do they move towards postmodern reporting and writing or do they 

attempt to reclaim journalism authority online? How are the traditional notions of the mainstream press 

incorporated in their practices? Are there traces of editorial or commercial pressures?  

Although expressions of opinion are common, many journalists are seeking to remain gatekeepers even 

in this highly interactive and participatory format of blogs. How is this approach transformed through the 

course of time? Are journalists „normalizing‟ the blog as a component, and in some ways an enhancement, 

of traditional journalistic norms and practices or do they use it as an opportunity to form an online platform 

for engagement in dialogue and deliberation with citizens? In our analysis we also take into consideration 

the linking patterns and the online network built by the news professionals/bloggers in order to study their 

relationship to other weblogs and the traditional professional news media.  

The gatekeeping function of the blogs of news professionals play also a central role in our study, in 

order to focus on their management and filtering (if any) of incoming comments and articles, submitted by 

users and visitors of their blogs, in the procedure of creating and developing online dialogue and debate. In 

which ways do they contribute to free debate and deliberation process? And in which ways do readers and 

other non-journalists help in crafting the story?  

In matters of methodology, the paper uses 20 case studies in order to apply content and discourse 

analysis on the selected blogs. In studying the different cases, we proceed into a first level classification of 

the blogs into a.) personal commentary blogs of news professionals, b.) blogs aiming to the presentation of 

their work or c.) combination of both. 

 

 

 

 

 



1 INTRODUCTION 

In the history of media developments, the advent of new 

technologies, starting from the telegraph through the 

television to the Internet, has prompted major discussions 

about their potential challenges to prevailing journalistic 

norms and practices. Technological advances have been 

connected to journalism by offering major possibilities and 

opportunities as well as new challenges and threats.  

However, we should be aware of a technological 

deterministic approach, as technology is not an independent 

factor, but should be seen in terms of its use and 

implementation. As Ursell (2001, 178) notes, “The new 

technologies make possible changes in news production and 

news outputs, but there is no reason to expect that the impact 

of the new technologies will be uniform across all news 

providers. Rather we might expect to find that there are 

differing impacts, contingent upon different technological 

applications which in turn are contingent upon the goals and 

judgments of executive personnel and any political 

regulators”.  

The argument of Ursell is extended by Deuze (2008) by 

including any and all workplace actors into the process of 

adopting and adapting to new technologies, including those 

who do not work physically in the newsroom and who are 

quickly becoming the majority on the field of news work, 

such as freelancers, stringers and correspondents. The 

changes in the media landscape are apparent and, according 

to the “New Editorial Concepts” that the World Association 

of Newspapers has included in their report in June 2006, 

they can be subsumed as follows: 

 The explosion of participative journalism, or 

community-generated content 

 The rise of audience research by media companies 

to learn new patterns of media usage 

 The proliferation of personalised news delivered 

online and on mobile devices 

 The reorganisation of newsrooms optimised for 

audience focus 

 The development of new forms of storytelling 

geared toward new audiences and new channels 

 The growth of audience-focused news judgment 

and multimedia news judgment.   

The relation of journalists to technology is, however, 

complex and disproportional for the members of the 

profession. According to Deuze (2008), journalists tend to 

embrace technology as long as they perceive it to enhance 

their status, prestige, and the way they did their work before. 

Resistance to a wholehearted embrace of innovative 

communication technologies as an instrument to foster 

community-generated content or connectivity tends to be 

grounded in a „reluctance by management to lead toward 

adoption, lack of resources to invest in new technology, lack 

of training, little or no access to the new technology, fear of 

lost time required to learn, and not enough time in the work 

schedule‟ (Garrison 2001, 234). In Deuze‟s explanation 

(2008), the success or failure of journalists to deal with the 

role of technology in their work must therefore also be set 

against the history of their professional identity, the changes 

in the institutional structure of the industry, and the 

fragmentation and even disappearance of their audiences 

(and thus advertisers). 

2 STUDYING THE WEBLOG 

PHENOMENON 

The centre of our attention in the present paper is weblogs, 

as one of the most recent of many Internet-based 

communication and information media. Specifically, blogs 

are forms of websites that feature hyperlinked, journal-kind 

posts and entries that can be frequently updated, are 

multilinked and interactive, connecting people who want to 

post and share their opinions and comments, as well as 

information and news. The highly interactive features of 

blogs allow all possible users to become active senders and 

transmitters of information, to get involved into online 

discussion and deliberation and to be connected in –ideally 

in technological and networking terms- equally to other 

information and communication sites. Instead of one-way 

communication flows, from a few central points to countless 

receivers, there would be a network of communication flows 

between equally influential nodes capable of acting both as 

senders and receivers of information (Castells, 1996; 

Heinonen, 1999:28). In matters of weblog features, as 

Domingo & Heinonen (2008, 6) explicitly describe, texts, 

the most common form of weblog posts, tend to be brief, 

direct and informal: „In an information-saturated 

environment such as the Internet, users praise bloggers who 

express their ideas with no more words than are needed. 

Blogs are mostly written by one person and are regarded as 

personal spaces of self-expression. Therefore, interpretative 

and subjective style is the norm in weblog writing. Pictures, 

video and audio are still less common formats for posts, but 

blogs exist that are specialized in each of these: photoblogs, 

vlogs, audioblogs‟. 

One of the most revolutionary features of weblogs is that 

they allow users to publish comments right below each post. 

This transforms the blog into a debate arena in which the 

author initiates a conversation with an informative or an 

opinion text that the readers can comment on and follow up 

actively. Moreover, the conversation can be extended to 

other weblogs, as bloggers can comment on other weblog 

posts in their own blogs, and use a trackback tool to inform 

about their comment in the original post, with a link to their 

weblog. This way, blogs often form around them a 

community of users who contribute comments and of other 

bloggers who interconnect their posts in an ongoing 

conversation (Stauffer, 2002).  



This dialogical nature of weblogs is what makes them an 

appropriate tool with which to develop new kinds of 

participatory journalism projects, further developing public 

journalism exercises already undertaken in traditional media 

(see further Kunelius, 2001). 

Other common ingredients in weblog posts are hypertext 

links to websites and online documents the author refers to 

in the text. One of the reasons for this practice is that many 

weblogs concentrate on commenting on interesting content 

or initiatives that the blogger has found while surfing the 

Net. Offering a link to the content they are commenting on is 

an obvious choice in this case. The veteran blogger Rebecca 

Blood states that this practice has turned into a convention 

among bloggers because it increases the reliability of their 

posts. Moreover, she argued that “it ensures a level of 

accountability not found in traditional media” (Blood, 2002). 

Weblogs have a specific format and specific software 

tools, but they also have certain distinctive cultural and 

behavioural features, and the latter define blogging as a 

genre as much as do the former. Personality or intimacy, 

communality, and specific style are key aspects of blogging. 

Thus, blogs are not just technical applications, but a set of 

socially defined habits. ”Bloggers perceive themselves as 

part of a community that shares values, rituals and language” 

(Lowrey, 2006).  

Blogs have become increasingly popular during the late 

90s with the launch of free and user-friendly software, such 

as Blogger, LiveJournal, Weblogger, Blogspot and 

Wordpress (see further Blood, 2002; Lasica, 2002; 

Mortensen and Walker, 2002). Indeed, from an estimated 

30,000 weblogs in 1998, the number of weblogs has grown 

exponentially to about 3 million (Johnson and Kaye, 2004). 

Although it is difficult to determine how many of these 

weblogs deal with news and current affairs, content analyses 

showing that approximately 17 percent of weblogs cover 

such issues, either exclusively or in part (see Papacharissi, 

2004), would put the number of politically-oriented weblogs 

at around 500,000. While most weblogs are produced by 

ordinary citizens, an increasing number of mainstream news 

organizations, including the Chicago Tribune, the Dallas 

Morning News, the New York Times, the Wall Street 

Journal, and the Washington Post, have begun to maintain 

weblogs on their official websites (Carroll, 2004). Moreover, 

many professional journalists maintain private weblogs 

which they use, among other things, to publish the complete 

texts of interviews with sources, invite fact-checking, and 

solicit feedback for follow-up stories (see Dube, 2004, for a 

listing of more than 350 weblogs maintained by professional 

journalists). 

Blogs have been touted for their departure from 

traditional media along various lines, including the shift 

from modernism to postmodernism (Wall, 2005) and from 

one-to-many to many-to-many communication (Gillmor, 

2004). Many traditional media outlets have followed the 

blog-hype, engaging themselves into blogging and 

incorporating it to their repertoires in an effort to expand 

journalistic authority (see Robinson, 2006, Singer, 2005).  

3 WEBLOGS AND JOURNALISM 

Many journalists who blog believe the format enhances their 

work, providing a way to share valuable information found 

„under the radar of traditional media outlets‟ (Lennon, 2003: 

77). Others see blogs as an antidote to the corporatization 

and commercialization that are silencing independent media 

voices. „When presenting “fair and balanced” news can be 

just another way to limit voices and disguise a corporate or 

political agenda, bloggers are the dam-busters of the media 

world‟, writes Christian Science Monitor j-blogger Tom 

Regan (2003: 70). 

Ideally, then, the blog represents a newly collaborative 

news product that hosts both the journalist and his/her 

audience in a sharing platform for possible online 

deliberation. For the first time, the monopoly of the 

journalist as gatekeeper is challenged not only by the new 

technology and potential competitors but, potentially, the 

audience he/she is addressed to. The online audience has 

through the interactive technology the means to become an 

active participant in the creation and dissemination of news 

and information. (Bowman and Willis, 2003). 

Although the blogosphere is gaining extremely attention 

from journalism and scholars, little analytical research 

studies can be found that deal with the relationship between 

weblogs and journalism. The studies of Matheson (2004), 

Singer (2005) and Lowrey (2006), have outlined the 

borderland between blogging in general and blogging related 

to journalism, but their starting point has been a discussion 

of weblogs as a new genre of online publishing (Domingo & 

Heinonen, 2008). Admittedly, the study of the latter offers a 

systematic approach to a typology of journalistic weblogs, 

placing them on a continuum ranging from the least to the 

most institutionalized in terms of their relationship with the 

established media.  

This typology offers a great instrument to the assessment 

of the significance of weblogs to professional journalism. On 

the one end of this typology, we find weblogs produced by 

the public outside media companies (citizen blogs), and at 

the opposite end, we find weblogs that are part of media 

content and produced by professional staff journalists (media 

blogs). In the middle, there are weblogs that the audience can 

produce on platforms provided by the media (audience 

blogs), and weblogs that journalists maintain outside their 

companies (journalist blogs). 

According to the typology of Domingo & Heinonen, we 

focus on their third category, namely journalist blogs, thus 

defining journalistic weblogs written by journalists outside 

media institutions. As weblogs offer uncontrolled and 

unlimited self-publishing space in which journalists can 

ponder and comment on issues and points of view that do not 



„fit‟ into the media they work for, they become extremely 

appealing to news professionals, allowing complete editorial 

freedom and adoption of a much more critical and 

opinionated position in comparison to the standards of 

mainstream media. As it becomes obvious in the CNN and 

Time examples, mainstream media companies do not always 

find themselves in terms with this trend. CNN and Time, 

owned by Time-Warner, asked two of their correspondents 

covering the the Iraq war to quit personal blogging. 

”CNN.com prefers to take a more structured approach to 

presenting the news ... We do not blog”, argued a CNN 

spokesperson (Bowman and Willis, 2003:48). As the 

journalists were in Iraq at the expense of the media 

companies, they were told to concentrate on TV reporting. 

One of the journalists, Kevin Sites, was told to shut down his 

weblog the very day the war began, just 12 days after his 

blogging started. Sites eventually left CNN and continued 

working in Iraq as a freelancer for NBC; and he resumed 

blogging some months later.  

Opposite examples can also been found, as in Finland, in 

the case of Matti Lintulahti (www.mattilintulahti.net), an 

executive of the magazine publishing company A-lehdet, 

who discusses digital media trends in his Mediablogi, an 

approach to the blog similar to that of Matthew Buckland 

(www.matthewbuckland.com), the editor of Mail & 

Guardian Online in South Africa. In Spain, a group of 

twenty local politics reporters in Tarragona have created a 

blog (salodelspenjats.blogspot.com) in which they report on 

anecdotes concerning the relationship between politicians 

and the press. 

At the same time, some non-professional bloggers have 

taken the road to journalism through their continuous 

blogging activities, as it was the case for Salam Pax, the 

widely cited independent news reporter who received 

notable media attention during and after the 2003 invasion of 

Iraq, currently writing for Guardian Unlimited, the online 

counterpart of Guardian. Another example is Garrett Graff, 

former deputy press secretary of one of the Democrat 

precandidates for the 2004 US elections, who was the first 

blogger in 2005 to get a White House press pass, marking a 

very symbolic step towards consolidation of journalistic 

weblogs. He wrote on political and media gossip around the 

centers of power in Washington, and ended up being editor 

at the weekly The Washingtonian. Apparently, there is little 

evidence of weblog writers engaged in any independent 

news reporting. Cases like these indicate the large possibility 

of absorbance of successful bloggers by mainstream news 

media, making the boundaries between journalism, blogging 

and media organizations even more blur and complex.   

Weblogs, as a phenomenon, do seem to touch ”the 

sphere of journalism” in several ways that are relevant to the 

future of the profession and according to Domingo & 

Heinonen (2008, 12ff) three levels of influence between the 

two fields are apparent:  

1. Many weblogs openly challenge institutional or 

professional journalism by offering either competing or 

complementary information about news and current affairs. 

The privilege of journalism in agenda-setting is being 

challenged, and the blogosphere is developing alternative 

current affairs agendas (Delwiche, 2005) collectively defined 

by bloggers and the social online tools they use to search and 

rank content (e.g. Digg, Technorati). 

2. Weblogs ”threaten to expose journalism at one of 

its weakest points – its lack of personal contact with readers” 

(Regan, 2003:69). Unlike institutional journalism, weblogs 

are essentially participatory. First of all, weblog stories are 

often published by people who themselves have been 

somehow involved in the events being reported. Weblogs are 

often participatory also in the sense that they allow, indeed, 

invite their readers to converse about the issues being 

reported. In this way, weblogs ”draw on idealizations of the 

Internet as a democratic space in which all social actors‟ 

voices may be heard, and where audiences become active 

public” (Matheson, 2004:452). Instead of lecturing, 

journalism can be conversational (Gillmor, 2004), and at the 

moment weblogs show one effective way of realizing this 

ideal. 

3. Weblogs question the ”ownership” of journalism 

on the level of profession. The gatekeeper role is maintained 

and enforced by a set of professional routines and 

conventions that are said to constitute a sort of quality 

control mechanism in institutional journalism. However, 

exclusive rights to both gatekeeping and dedicated working 

practices are being taken away from professionalists and 

adopted by weblog publishers. They are ”...playing an active 

role in the process of collecting, reporting, sorting, analysing 

and disseminating news and information” (Lasica, 2003:71). 

In other words, the newcomers are performing largely the 

same routines as professional journalists. Bearing in mind 

that the journalistic profession is largely defined by practice, 

it seems that weblogs are challenging not only media 

institutions, but also professional journalists. While Lowrey 

(2006:483) suggests that the institutional apparatus of 

journalism guarantees some sort of control over the menace 

of bloggers, Singer (2007) proposes that new normative 

definitions of the profession based on ethical and 

philosophical principles are the only ones that can give 

journalism a raison d‟être in the digital era. 

4. Finally, weblogs have not been something outside 

institutional media and its journalism. Several news media 

have included various kinds of weblogs in their online sites. 

In this way, weblogs are also internally affecting the re-

shaping of online journalism, thus offering examples of new 

available genres.  

As Domingo & Heinonen (2008, 13) argue, their 

typology can be a useful tool for researchers who wish to 

explore: 1) the extent to which the challenges posed by 

weblogs to journalism as a profession are actually redefining 

the profession, 2) the influence of institutional contexts in 



the shaping of blogging as a journalistic genre, or 3) the 

tensions between editorial control and subjectivity in 

different kinds of journalistic blogs.  

The blog poses two major challenges to long-standing 

professional norms and practices of journalism. One norm 

involves non-partisanship, a disinclination to take sides on 

issues of public controversy, including politics. The other 

involves a claim on the journalists‟ traditional gatekeeper 

role. 

Blogs can offer a great platform for reporting big stories 

in novel ways, allowing more input into what constitutes a 

story and the incorporation of more voices in telling that 

story, marking the evolvement of a more „dialogic‟ form of 

online journalism (Deuze, 2003). 

Therein lies the second major challenge to traditional 

journalists, namely the gatekeeping role. The diminished 

authority of any one outlet to play a gatekeeper role over 

published information derives not only from the medium‟s 

openness but also from the speed of instant publication in a 

continuous news cycle. In response, journalists are shifting 

the definition of gatekeeping away from story selection and 

toward news judgement, values and practices such as 

verification to determine the merit of what is disseminated 

(Singer, 1997). 

Blogs offer at least one other challenge for journalists, 

related to accountability and transparency. The blogging 

community is far from shy about going after journalists for 

offenses real and imagined, shocking thinskinned journalists 

unused to being scrutinized the way they scrutinize others 

(Gillmor, 2004). Everything the journalist writes is now 

subject to public analysis, comparison and fact-checking 

(Wendland, 2003). Moreover, the blog format also 

encourages journalists to link to the raw material behind 

their stories (Lasica, 2003; Lennon, 2003), providing at least 

the groundwork for a move toward more transparency. 

In other words, blogs directly affect several 

interconnected aspects of normative journalistic roles and 

practices. They suggest that different answers to journalistic 

problems are emerging in the online environment, allowing 

journalists to produce texts outside of dominant traditions 

that include a one-way flow of information and professional 

claims on authority and knowledge (Matheson, 2004). The 

traditional role as a non-partisan gatekeeper of information, 

already undermined in the new media environment, is further 

challenged by the participatory blog format. At the same 

time, those attributes potentially facilitate the professional 

norm of accountability. 

Singer‟s study (2005) suggests that journalists are 

molding this distinctive online format [blogs] to fit and in 

ways augment traditional professional norms and practices. 

Thus, blogs are being „normalized‟ by journalists much as 

other aspects of the Internet have been. Her results further 

imply that most (but not all) political j-bloggers retain their 

traditional journalistic gatekeeping role by incorporating 

limited or no material from users, despite the inherently 

conversational and participatory nature of the format. Some 

journalists are using the format as a step toward enhancing 

their accountability and transparency through provision of 

extensive links to sources and related materials. Even among 

those that seek to be more engaging, the bulk of their links 

are to other media sites, notably those of traditional elite 

opinion leaders, rather than to original online documentation 

or other primary source materials.   

The analysis of Robinson (2006) employed normative 

press notions of journalism as laid out in Kovach and 

Rosenstiel (2001) to demonstrate whether journalists were 

engaging in the „news repair‟ of Bennett (1990) or were 

crafting something completely alternative to „normal‟ 

journalism. According to her findings, the online medium is 

forcing journalism to define a new identity and to re-

examine Kovach and Rosenstiel‟s (2001) nine elements of 

traditional journalism in light of the online environment. The 

very notion of blogging challenges traditional journalism 

framing practices, and the result could be different frames, or 

no frames at all, despite journalists‟ best intentions. By 

letting the readers and sources decide on and craft the frame 

of the blog, their own constructed version of truth will merge 

with the reporters‟ varied definitions of meaning. Even as 

readers have come to understand that opinionated „columns‟ 

are different than objective „news stories‟, so too will Web 

form begin to become categorized accordingly (Robinson, 

2006:80).  

4 OUR RESEARCH 

Employing both discourse and content analysis, as 

appropriate methods for providing a solid overview of how 

journalists are using the weblog format, our study was based 

on 10 blogs whose creator is a journalist associated with a 

print or broadcasting media outlet. The blogs were 

purposively chosen as widely cited and visited j-blogs. The 

individual blog item was the unit of our analysis.  

Discourse in the form of quotes, debates, articles, 

assessments, etc. is recognized as public text that both 

reflects and shapes larger frameworks of action. Within 

discourse, interpretations are created that shape future 

discourse and action. Discussions of blogs in traditional 

media not only reflect opinions and appraisals about 

blogging vis-a`-vis other media, they organize, produce, and 

disseminate meaning about blogs. Discourse „„is structured 

and structuring, for it is both determined by its social 

relations and affects them‟‟ (Fiske, 1994, p. 3). In this way, 

Fiske highlights the dynamic core of discourse it is ongoing, 

continuously acting on the social while being acted on by the 

social. Discourse is never monolithic, but instead is fractured 

and diffuse. 

The discourse analysis of blogs maintained by journalists 

who also work in mainstream media, below can be viewed in 

this perspective as an effort to make sense of the emergence 



of blogs and their relationship to traditional media. The 

interactivity of weblogs, and especially the practice of 

linking to and commenting on other Internet-based materials, 

can give rise to a radically different kind of news discourse 

than the one found in mainstream news media. Specifically, 

the practice of juxtaposing news reporting and commentary 

from a diverse range of sources, which one observer refers to 

as an act of „„consumptive production‟‟ (Rothenburg, 2003), 

is seen to facilitate a „„multiperspectival‟‟ (Bruns, 2003), 

„„multivocal‟‟ (Gorgura, 2004), or „„intertextual‟‟ (Gallo, 

2004) form of news coverage. By juxtaposing news 

reporting and commentary from a diverse range of sources, 

observers note, weblog writers not only challenge the narrow 

range of topics and sources featured in mainstream news 

media (Gorgura, 2004), but also allow potential readers to 

compare and contrast a multiplicity of competing truth 

claims (Gallo, 2004). As Matheson notes, „„The heavy 

reliance on hyperlinks points to a model of knowledge in 

which the truth of what is happening in the world cannot be 

channeled exclusively through one news text. Instead, the 

weblog can be thought of as claiming a more contingent 

authority in its use of multiple hyperlinks‟‟ (Matheson, 

2004:457).  

Complimentary to discourse analysis, content analysis is 

a systematic method that permits valid inferences about the 

message (Weber, 1990). Its most common use is to describe 

or identify something that exists (Wimmer & Dominick, 

2002). As Singer (2005) argues in her line of research, 

evidence can be generated regarding which future 

exploration of journalists‟ motivations and 

conceptualizations of their changing roles might be built.  

A propos to the variables studied, we initially follow 

Singer‟s (2005) variables on three levels regarding opinion, 

user-generated content and links. Furthermore, we apply a 

similar taxonomy on our study, enhancing the variables with 

the further classification of the variables: 

-Opinion: posting of personal opinions or quoting of other‟s 

opinion (mediated opinions) 

-User-generated content: comments related to the journalistic 

post or autonomous user‟s post (using pseudonym, 

anonymous posting or actual user name) 

-Links: links directing to other journalistic blogs/sites, to 

mainstream media websites, to alternative media sites, to 

official governmental/institutional sites, to users‟ blogs/sites.  

The blogs we analyzed in our research are the following: 

http://antiphono.wordpress.com/ 

http://prokopisdoukas.blogspot.com/ 

http://naftilos.blogspot.com/ 

http://vlemma.wordpress.com/ 

http://diastaseis.blogspot.com/ 

http://gazikapllani.blogspot.com/ 

http://tsimitakis.wordpress.com/ 

http://enstaseis.blogspot.com/ 

http://odromos.wordpress.com/ 

http://xstefanou.weebly.com/index.html 

5 FINDINGS & DISCUSSION 

Studying our selected blogs, we see that, according to our 

primary classification, 9 out of 10 blogs are a combination of 

expressions of personal opinions and blogs related to the 

journalists‟ work, meaning a reproduction of articles and 

commentaries usually found in the prime news media that 

they work for. We could clearly point out that these blogs are 

used mainly as a collective online platform, an archived web 

journal of journalists in order to maintain their work and 

keep track of their published material, sporadically enhanced 

by original material produced for the blog. It is also notable 

that blogs provided by columnists were more likely to 

contain opinions regularly than those provided by reporters. 

Most blogs (7 out of 10) that appear online are created by 

columnists and not reporters, indicating that they possibly 

feel more comfortable with incorporating opinion in their 

writings.  

Table 1: Number of posts in the studied blogs. 

J-Blog n of posts 

http://antiphono.wordpress.com/ 423 

http://prokopisdoukas.blogspot.com/ 198 

http://naftilos.blogspot.com/ 5746 

http://vlemma.wordpress.com/ 423 

http://diastaseis.blogspot.com/ n.a. 

http://gazikapllani.blogspot.com/ 285 

http://tsimitakis.wordpress.com/ 1083 

http://enstaseis.blogspot.com/ 241 

http://odromos.wordpress.com/ 631 

http://xstefanou.weebly.com/ n.a. 

In matters to the extent to which political j-bloggers 

share their role as gatekeepers with users of the highly 

interactive format of blogs, results suggest that journalists 

shared their blog space with unedited input from users, 

though it is mentioned in some cases that comments are 

preferred to be made „in good will‟. The blogging format is, 

however, not evolved into a truly participatory experience, 

without being clear if it the responsibility of the journalists 

or the users. When it comes to user-generated items, the 

majority of them (87%) are made either under a pseudonym 

(65%) or anonymously (22%). There are also blogs that 

contain no evidence of user input, but no conclusions can be 

made if this is their choice or there is indifference of users to 

post comments. It is clear, however, that users are 

encouraged to send e-mail and/or visit a forum of the j-blogs. 

All blogs (10 out of 10) offer the opportunity for users to 

contribute comments on every item posted by the j-blogger, 

http://antiphono.wordpress.com/
http://prokopisdoukas.blogspot.com/
http://naftilos.blogspot.com/
http://vlemma.wordpress.com/
http://diastaseis.blogspot.com/
http://gazikapllani.blogspot.com/
http://tsimitakis.wordpress.com/
http://enstaseis.blogspot.com/
http://odromos.wordpress.com/
http://xstefanou.weebly.com/index.html


comments which are associated with the posted item and 

contribute in the forming of an online conversation about it. 

Without being able to offer at this point a quantitative 

picture, there are also traces of hostile comments generated 

by users, especially in the cases of nationalistic topics or 

„sensitive‟ political issues (e.g. immigration, foreign 

relations of Greece to other countries such as Turkey).  

Although the use of links is an imperfect tool of the 

intention and the desire to open up the journalistic decision-

making process, it does offer a first-level indication of the 

use of supporting evidence for statements of either fact or 

opinion. The findings clearly indicate that j-bloggers use 

links extensively. Of the 10 blogs included in this study, the 

majority (7 out of 10) offered links to other j-bloggers, while 

9 out of 10 provided links to users-bloggers. Government 

sources might be expected to be widely used because of the 

political and civic nature of the blogs but few j-bloggers sent 

users directly to government or institutional sites. For the 

most part, however, links to local, state or national 

government information appeared only sporadically. Only 

one blog did not provide any links at all. There is also 

indication that blogs provide links to alternative media (6 out 

of 10), while the linkage patterns to mainstream news media 

are limited (4 out of 10). Not surprisingly, the pattern shows 

that the mainstream media mentioned are the ones the j-

bloggers work for. Although it has been evident in other 

studies such as Singer‟s (2005), it is not apparent in our 

study that j-bloggers are prone to link to the sites of their 

own parent medium.  

Yet, research shows that weblog writers do not challenge 

mainstream news media‟s narrow range of topics and 

sources. Several studies have found that the topics discussed 

on weblogs follow the narrow range of topics featured in 

mainstream news media. Perhaps more importantly, these 

studies show that, rather than juxtaposing the news reporting 

and commentary of an ideologically diverse range of 

sources, weblog writers juxtapose the accounts of a narrow 

range of elite mainstream news organizations (see Delwiche, 

2003; Halavais, 2002; Reynolds, 2005; Haas, 2005). Thus, 

rather than influencing the coverage of mainstream news 

media, it appears that weblog writers not only cover the 

same topics, but also rely on them for information on those 

topics. While weblog writers often criticize mainstream news 

media coverage for being biased, the act of linking, and 

thereby directing potential readers, to their accounts rather 

than those of alternative news providers serves to reproduce 

their narrow range of perspectives (Haas, 2005). However, 

this is not supported in our present study. On the contrary, 

there are cases where blogs set the agenda for neglected or 

omitted by the mainstream media stories, which attract the 

attention of the audience and thus serve as pressure tools 

towards the mainstream news outlets to deal with them.  

What is notable, is that a small number of webloggers 

have become highly influential within the blogosphere, a 

phenomenon commonly referred to as „„inter-media agenda-

setting‟‟ (e.g., McCombs and Shaw, 1993), these highly 

influential weblog writers function as „„inter-weblog agenda-

setters.‟‟ Indeed, in a study of interweblog linking patterns 

among more than 400 politically-oriented weblogs, Shirky 

(2002) found that, while the top 12 weblogs received 20 

percent of all incoming weblog links, the top 50 weblogs 

received 50 percent of all such links. In a more recent, but 

smaller-scale study of 36 weblogs, Halavais (2004) found 

the top seven weblogs received more than 50 percent of all 

incoming weblog links. As Jacobs (2003) suggests, an 

internal hierarchy has emerged among webloggers. 

According to Haas (2005), to the extent that these weblog 

writers take their cues from mainstream news media 

coverage rather than vice versa, they serve as intermediaries 

or, in the language of Katz and Lazarsfeld‟s (1955) two-step 

flow of information model, „„opinion leaders,‟‟ channeling 

information from the mainstream news media to the 

blogosphere at large. 

6 CONCLUSIONS & FURTHER 

RESEARCH 

As our discussion subliminally but clearly suggests, the j-

weblog phenomenon marks an excellent subject for 

additional research. Indeed, the present study raises more 

research questions than it answers. The next step is to 

conduct personal interviews with j-bloggers about their 

decisions and experiences in order to understand the 

processes and their rationales at which a content and 

discourse analysis can only on a first level indicate. 

Comparison of blogs provided by journalists with users-

bloggers with journalistic activity would also be valuable, as 

would comparison of j-blogs with what the same journalists 

write as „offline‟ columnists or reporters. Such studies could 

further our knowledge of the extent to which journalistic 

norms and practices are being applied to j-blogs, the extent 

to which j-bloggers are adapting nontraditional approaches 

and the extent to which journalistic practices are used by 

bloggers who have do not belong in a newsroom. The 

question of „who is a journalist‟ online will only become 

more challenging as roles, norms and practices become 

increasingly fluid and blur. 
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